
 

 First Party Data Starts with an Email Address

 

 

 

The email address sits at the center of 

First Party Data and serves as the primary 

identifier in the ever growing digital-first 

economy.  AtData’s email centric services 

increase the value and effectiveness of 

first party data to maximize marketing 

potential while minimizing risk. 

 

 

 

 

Email Validation 

Collect Accurate Emails to Improve 
Reach and Deliverability 

 

Email Validation helps you better connect with your 

customers — and preserve your marketing spend — by 

catching and correcting invalid email data. Featuring 

the SafeToSend® Guarantee. 

 

Identity 
Create a Complete Picture of Your 
Customers Across Channels 

 

Expand the power of your customer data with Identity 

Matching. AtData’s proprietary data assets and 

technology helps you build a complete picture of your 

customers across channels. 

Fraud Protection 

Fraud Prevention Fueled by Email Data 
 

As the leader in Fraud Prevention with 98% 

recognition of North American emails, we help our 

clients prevent costly fraud with fast, easy and secure 

access to email address data. 

Engagement 
Acquire and engage customers with 

timely and highly personalized messages 

 

Market to your customers and website visitors with the 

right message at the right time. AtData’s email signals 

and retargeting services expand the depth and precision 

of your marketing.  

 

 
 

Since 1999, thousands of organizations and 25% of the Fortune 100 have increased the value of their first party data with AtData. Find 

out why we’re The Email Address Experts and how we can help you improve inbox delivery, increase engagement and response, and 

activate multiple channels while reducing lost leads and preventing fraud.  

Thousands of businesses trust AtData to help them verify, enrich and 

connect their emails, driving maximum revenues while minimizing risk! 

Robust first party data at the time you need it, accelerating your marketing 

performance, minimizing the cost of fraud, and driving your data oriented business. 


