
Digital 
onboarding

The move to online, accelerated by the events of 2020, has transformed the way that organisations and their 
customers interact. As face-to-face contact has decreased, organisations have focused on ensuring that their 
customers enjoy a great online experience but they must also be wary of the increasing threat posed by 
fraudulent activity.
 

In this digital age, where circumstances and customer expectations demand online 
onboarding, how do you ensure a seamless user experience, while keeping bad actors at bay?

Protecting against fraud whilst 
delivering the experience 
your customers demand

Can you trust who are you doing business with? 
One of the key challenges of our new digital age is having confidence in who you are doing business with. Not 
just that the applicant is real, or that they’re making true claims about themselves, but whether those claims are 
indeed held by the person applying. 

As we strive for a safe and accessible digital onboarding process, there are many component parts that can 
be used to prove identity. The key is determining which elements give the greatest level of confidence whilst 
protecting the consumer, being inclusive to all, and not hindering the user journey. 
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Finding the right balance – with a multi-layered approach 

CrossCore – your uniting force 

To learn more about how Experian could transform 
your digital onboarding processes, please get in touch: 

Onboarding new customers can now be instant, safe and compliant using online channels; the key, however, 
is striking the right balance between providing reassurance and confidence to genuine customers whilst not 
making the whole process so onerous that good customers drop out before onboarding is complete.

Whilst a multi-layered approach is essential, a single 
platform provides the flexible, co-ordinated, future-
proof solution that digital onboarding requires.

Using the right checks, at the appropriate time, 
based upon each specific risk profile, you can 
provide the right customer journey for each 
and every applicant.

Taking this blended, multi-layered approach to 
onboarding, you maximise the number of “good 
customers” you can onboard, whilst protecting 
you and your customers against fraud. 
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CrossCore provides that assurity 
– all checks in one place, 
on one single platform.
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